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Table 1. Properties of Brands
— . ‘ _ ~
Property |[DLATO- 'PLASTO- \ .
Brand METER' CSR “HETER S.1 CBI | AsH V.M | Cost
c1 73 59 2.3 6.8 1.8 6.6 18.2 | 89.99
c 2 64 48 1.5 7.0 1.6 4.8 18.3 | 92.59
C3 274 88 | 4.3 3.8 0.8 7.0 29.5  76.38
C 4 226 59 0 4.2 3.6 0.7 6.8 3.1 | 76.09
C5 22 69 1.4 4.8 2.5 9.8 20.5 ©  75.09
C 6 89 65 2.3 4.7 1.5 9.3 23.0 72.08
c7 26 78 1.8 4.9 0.7 10.8 21.0 72.17
C 8 45 69 3.0 | 3.9 3.0 1.1 22.5 84.78
c9 85 74 2.2 5.3 1.5 10.0 | 211 77.21
C10 122 68 3.3 3.9 1.4 7.9 . 26.2 85.29
cu 19 | 36 2.5 2.5 0.9 8.6 36.8 78.90
Restriction 60 t0 80 | 50 2.7 4.0 L6 [COXE o0
Table 2. Characteristic solution for C1 Brand
| Blending Ratio
Cost of Brand | I [ , —i Cost of Blend
o1 jc2les cajcsice|crlos cofcwo i
0-64.5 0.51| — | — 0.14} -l =] = Jou - = 0.20 0 38.3-71.9
64.5-72.6 045 — | — 1018, —  —  — | — | — | — 037 71.9-75.6
72.6-73.3  0.30 | — | — go.21} — = jor| — | = — 0% 756758
73.3-91.5 013 — | — 0.25] — ' — 10281008 —  — |0.31 75.8-78.2
91.595.0 | 0.11| — | — | 014 — 033! — |0.09 —  — 032  782-78.6
95.0-96.5 0.04 ! 0.07 — 0.253 — = 026,009 — — 029 78.6-78.6
96. 5~ 0.10| — |05 — — 250012 — | — |0.28 78.6-
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Fig. 2. Graphic Representation of the Charac-
teristic Solution of C; Brand.
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Nomenclature

A. property Matrix
b. Restricticn Vector
c. Cost Coeefficient Vector

¢; Particular Cost Coefficient

sHet2E H20R M 4% 19829 8§

¢; Cost Coefficient of jth Material

d Part of cost coefficient Vector

d; Part of Cost Coefficient of jth Material
Part of Cost Coefficient Vector

e; Part of Cost Coefficient of jth Material
P Cost of Blend

A Parameter

Q

Ao Parameter appearing in Initial Characte-
ristic Solution
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